
Communication, Education, and 
Outreach Plan for Sustainability

Municipal  |  Partners  |  Residents

Sandy City

1

 

 

  



Residential Efforts

Sandy City
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Resident Outreach

1) Website Update

2) Unplug & Reconnect 
Campaign

Sandy City
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Sustainable Sandy 360°
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COLOR
SCHEME
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Intentional play on earth,
water, and sky.



Campaign Outline

Unplug & Reconnect Campaign Launch

Campaign Flights:

1. Aug-Sept 2021: EV Stations (already promoted)
2. Nov-Dec 2021: Winter Ready
3. Feb-Apr 2022: Water Wise
4. May-Aug 2022: Vacation Sustainability
5. Sept-Oct 2022: Going Green 9 to 5
6. Nov-Dec 2022: Renewable Gifts
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EV Stations Promotion
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OVERALL CAMPAIGN
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Campaign 1
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Winter Ready
Nov-Dec 2021  | Primary Topic: Wintertime Energy Conservation

Key aspects of campaign

1. Making changes at home to be more energy efficient

2. Utilities customer incentives / renewable energy programs

3. Engagement opportunities/prizes #winterready

4. Data to show impact



Campaign 1
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Winter Ready
Primary Topic: Wintertime Energy Conservation



Campaign 1
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Winter Ready
Primary Topic: Wintertime Energy Conservation
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Campaign 2
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Water Wise
Feb-Apr 2022  | Primary Topic: Water Conservation

Key aspects of campaign

1. Creative ways to conserve water

2. Incentive/rebate programs

3. Engagement opportunities/prizes #waterwise

4. Data to show impact



Campaign 2
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Water Wise
Primary Topic: Water Conservation



Campaign 2
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Water Wise
Primary Topic: Water Conservation
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Campaign 3

Vacation Sustainably
Primary Topic: Energy-efficient Travel /  

Clean Fuel
May-Aug 2022

Promotion around:
• Time travel around rush hour traffic
• Choose outdoor recreation activities
• Unplug at home when you go away

• Consider cross-country trains for travel
• Take reusable travel containers
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Campaign 4

Going Green 9-5
Primary Topic: Energy Conservation at Work

Sept-Oct 2022

Promotion around:
• Laptops tend to be more efficient than 

desktop
• Turn of office equipment each night when 

you leave

• Consider alternative means of 
transportation to get to work
• Use reusable utensils and water bottles
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Campaign 5

Renewable Gifts
Primary Topic: Customer Energy-saving 

Incentives
Nov-Dec 2022

Promotion around:
• Blue Sky renewable energy program
• Consider Subscriber Solar a shared solar 

project that is more affordable then 
installing solar panels on your own.
• Consider an electric vehicle as your next 

auto purchase
• Consider the Cool Keeper program offered 

by Rocky Mountain Power.



Thank you!

Sandy City
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