


4 Key Strategies
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Wasatch Choice - Land Use

T

Wasatch Choice Map swneemorters

Vision Transportation Centers & Land Uses

EMPLOYMENT DISTRICTS

INOUSTRIAL DISTRICTS

Economic Opportunmes

Parks & Public Spaces

48, !

CE29

WASATCH CHOICE

—— VISION ——

D‘
-r'% $

Filter

Generalized Future Land 0
s il

. Centers
\q‘ Other Land Uses
Open Space

2¢MY
WASATCH CHOICE

WISION



A Center is...
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Walkable Mix of uses More intense
than the
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I T Y1

WASATCH CHOICE

WISION



A Center is...

1. Walkable 2. Mix of uses
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& there are other things that make a Center successful

I Design elements:
«  Housing choices
Destinations ‘
B_Lélldln?ks oriented to « - as:
SIGEWAKS _ m*z[ m,ﬁ *%Mgﬁ‘éﬂd g
« Rear and shared parking : ] B
Trail connections
«  Street trees, shade, greenery
Programing or events - UTAH
L Safety and comfortability ) |

Centers are not:
«  Strip malls

Office parks S 4 | —
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Wasatch Choice Centers
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Neighborhood Center
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Neighborhood Center
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Neighborhood Center
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City Center
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City Center
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UbanCenter
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Urban Center
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Metro Center
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Redevelopment Opportunity (Existing Context)
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Large blocks,
few connections

Aging
commercial
development
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Modeled Redevelopment - City Center
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[ 2.5- 3 Stories | *

[ Enhanced Bus | ‘E i

New housing
strengthens existing
retail

Smaller blocks,
more walkable

Future
redevelopment
phase
More Housing Choices:
Townhomes, Twin Homes,
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Apartments, Condos,
Small Lot Single Family



Benefits of Centers
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t Biking, walking, and transit use
t Property and sales tax per acre
| Streetand utility costs per unit
| Indoor and outdoor water use per unit

Residents feel a “sense of place”

+ Ability to maintain open space, larger lots, or established businesses

elsewhere in your community
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